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• Significantly less use of e‐media to plan 
trips & share/obtain info  (Fig. 4 to the left)
• Fewer changed plans due to social media 
than NB tourists (Fig. 5 below)
0%
10%
20%
30%
40%
50%
60%
70%
80%
90%
I have not
changed
plans
I did make a
few changes
to my
plans***
I made
significant
changes to
my plans
Nature‐based
(n=540)
Non‐nature
based (n=1432)
